Tab 5: District Marketing Efforts — Post Covid 19

idrivedistrict.com



www.InternationalDriveOrlando.com

3/1/2020 -12/31/2020

186,921 Visits
(622,031 previous year)

447,600 Page Views
(1,529,358 previous year)
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www.|DrivePlaycation.com

“Now Open” Campaign
Began 5/27/2020

May 2020 - December 2020

12,136 Page Views




Facebook - 44,190 Followers

3/1/2020-12/31/2020
7,701,660 Impressions
217,669 Engagements
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Instagram — 7,606 Followers

3/1/2020-12/31/2020
554,544 Impressions
22,193 Engagements

Twitter — 10,977 Followers

3/1/2020-12/31/2020
1,511,716 Impressions
17,448 Engagements




October 2020 January 2021

Newsletters Newsletters
District Partners: District Partners:
728 emails sent 699 emails sent
Consumers: Consumers:
8689 emails sent 8649 emails sent
Residents: Residents:

103 emails sent 108 emails sent



IDrive2Go Digital Campaign
(April - June 2020)

Corive260

SouthWest Orlando Bulletin:

Take-Out
and Delivery
on l*Drive!

144,336 impressions
256 clicks
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“Now Open” Digital Campaign (June — August 2020)

SouthWest Orlando Bulletin: 176,669 impressions | 146 clicks
Orlando Family: Email blast - 61,183 impressions | 1,082 opens
Website banners — 29,981 impressions | 138 clicks

Orlando Date Night: 448,353 impressions | 536 clicks
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“Magical Dining” Digital Campaign
(September & October 2020)

SouthWest Orlando Bulletin:
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Orlando Family:

Watermark:

118,957 impressions | 137 clicks

Email blast — 122,788 impressions | 4,698 opens
Website banners — 60,139 impressions | 460 clicks
36,129 impressions | 36 clicks




Holidays on I-Drive campaign

(Nov & Dec. 2020)

Print & Digital Ads:
SouthWest Orlando Bulletin
93,307 impressions | 240 clicks

Orlando Family
130,947 impressions | 2278 clicks

Orlando Date Night
235,364 impressions | 399 clicks
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